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Turning Point has been dedicated to improving the lives of youth and their families for over 40 years. They provide kids and 
ǘƘŜƛǊ ŦŀƳƛƭƛŜǎ ǿƛǘƘ ǘƘŜ ǘƻƻƭǎ ǘƘŜȅ ƴŜŜŘ ǘƻ ƻǾŜǊŎƻƳŜ ƭƛŦŜΩǎ Ƴŀƴȅ ƻōǎǘŀŎƭŜǎ ŀƴŘ ǳƭǘƛƳŀǘŜƭȅ ǘƻ ōŜŎƻƳŜ ŜƳǇƻǿŜǊŜŘΣ ƘŜŀƭǘƘȅ 
ŀƴŘ ǊŜǎǇƻƴǎƛōƭŜ ƳŜƳōŜǊǎ ƻŦ ǘƘŜƛǊ ŎƻƳƳǳƴƛǘƛŜǎΦ ¢ǳǊƴƛƴƎ tƻƛƴǘΩǎ Ƴƛǎǎƛƻƴ ƛǎ ǘƻ ǇǊƻǾƛŘŜ ŀ ƘƛƎƘ ǉǳŀƭƛǘȅΣ ǎǘǊǳŎǘǳǊŜŘ ŀƴŘ 
therapeutic environment with growth and change opportunities for everyone involved.

Case Study

Tracy is 15 years old, like many youth at Turning Point, she was abused as a young girl and submerged in
gang life, using drugs and defiant toward all authority figures. She has been in foster care for as long as
she Ŏŀƴ ǊŜƳŜƳōŜǊΦ ! ȅŜŀǊ ŀƎƻΣ ǎƘŜ ǿŀǎ ǊŜŦŜǊǊŜŘ ǘƻ ¢ǳǊƴƛƴƎ tƻƛƴǘΩǎ /ƻƳƳǳƴƛǘȅ /ŜƴǘŜǊŜŘ {ŜǊǾƛŎŜǎ
Program. She has been participating in the in-home therapy program ever since. Tracy is now a teacher
favorite in the classroom, an outstanding athlete in several sports, goal driven, a motivated student and
determined to be the first in her family to attend college. Tracy is now a mentor to other foster kids in her
home, encouraging them to make positive changes and turn their lives around.

¢ǳǊƴƛƴƎ tƻƛƴǘΩǎ ǘƘŜǊŀǇŜǳǘƛŎ ǎŜǊǾƛŎŜǎ Ǌǳƴ ǘƘŜ ƎŀƳǳǘ ŦǊƻƳ ƛƴŘƛǾƛŘǳŀƭ ŀƴŘ ŦŀƳƛƭȅ ŎƻǳƴǎŜƭƛƴƎ ǎŜǎǎƛƻƴǎ ǘƻ ǊƻǳƴŘ-the-clock care 
in our residential facilities. We offer crisis intervention services, state approved education programs, in home therapies 
and treatment, day treatment programs, substance abuse treatment, drug testing, behavioral health treatment, after care, 
and out-patient counseling services. 



Since its inception, Turning Point has positively impacted the lives of tens of thousands of youth in Northern Colorado. In 
2010 Turning Point decided to add an event to their fundraising efforts enabling them to support an even greater number 
of Northern Colorado Youth. The Zombie Fest features a variety of events for all creatures of Halloween.  Events range 
from fun for the family to the showcase Crawl where thousands of Zombies take to the streets and shops of Old Town Fort 
Collins.

Anticipated Attendee Demographics
Age: 25-54
Median Family Income: $68,200
Gender: 50/50
Education:College degree or higher

Event promotion targets the270,000+ residents of Larimer County with a special focus on the higher income households 
and individuals as well as business owners. 

To be a part of the fun while helping a great cause please review the following 
sponsorship opportunities... 



WARLOCK SPONSORSHIP (TITLE Sponsor)     $4,000
ω 9ȄŎƭǳǎƛǾŜ ƴŀƳƛƴƎ ǊƛƎƘǘǎ ŦƻǊ ǘƘŜ ŜǾŜƴǘ ό¸ƻǳǊ bŀƳŜ ½ƻƳōƛŜ CŜǎǘύ

ω tǊŜƳƛŜǊ ƭƛǎǘƛƴƎ ƻƴ ǿŜōǎƛǘŜ

ω tǊŜƳƛŜǊ ƭƛǎǘƛƴƎ ƻƴ ǇƻǎǘŜǊǎκŦƭƛŜǊǎκƳŀƛƭŜǊǎ

ω tǊŜƳƛŜǊ ƭƛǎǘƛƴƎ ƻƴ ƳŜǊŎƘŀƴŘƛǎŜ

ω tǊŜƳƛŜǊ ƭƛǎǘƛƴƎ ƛƴ eBlast

ω нл ǘƛŎƪŜǘǎ ǘƻ ½ƻƳōƛŜ .ŀƭƭ

ω нл ǿǊƛǎǘ ōŀƴŘǎ ǘƻ ½ƻƳōƛŜ /Ǌŀǿƭ

ω п-some to the 2012 DRIVE For the Point Golf Tournament

ω мл ŜƴǘǊƛŜǎ ǘƻ ǘƘŜ нлмн t95![ ǘƻ ǘƘŜ tƻƛƴǘ .ƛƪŜ wƛŘŜ

ω н ƳƻƴǘƘ ǇǊƻƳƻǘƛƻƴ ƻƴ ¢ǳǊƴƛƴƎ tƻƛƴǘ [95 ǎƛƎƴ ƻƴ /ƻƭƭŜƎŜ !ǾŜΦ

ω {ǇŜŎƛŀƭ ǇǊƻŦƛƭŜ ƛƴ ¢ǳǊƴƛƴƎ tƻƛƴǘ ƴŜǿǎƭŜǘǘŜǊ

ω wƛƎƘǘ ǘƻ ŘƛǎǘǊƛōǳǘŜ ƛǘŜƳǎ ǘƻ ŀǘǘŜƴŘŜŜǎ

ω .ŀƴƴŜǊ ŀǘ ½ƻƳōƛŜ .ŀƭƭ ŜǾŜƴǘ

ω .ŀƴƴŜǊ ŀƭƻƴƎ ½ƻƳōƛŜ /Ǌŀǿƭ

ω hǇǇƻǊǘǳƴƛǘȅ ŦƻǊ ōƻƻǘƘ ƛƴ ǇǊŜŦŜǊǊŜŘ ƭƻŎŀǘƛƻƴ ŀǘ ½ƻƳōƛŜ /Ǌŀǿƭ YƛŎƪƻŦŦ

ω CƛǊǎǘ ǊƛƎƘǘ ƻŦ ǊŜŦǳǎŀƭ ŦƻǊ нлмн ŜǾŜƴǘ



FIEND SPONSORSHIP $2,500
ω мр ²ǊƛǎǘōŀƴŘǎ ŦƻǊ ǘƘŜ ½ƻƳōƛŜ /Ǌŀǿƭ ŀƴŘ мр ǘƛŎƪŜǘǎ ǘƻ ǘƘŜ ½ƻƳōƛŜ .ŀƭƭ

ω wŜŎƻƎƴƛǘƛƻƴ ƛƴ ƻƴ-air and print advertising for each event

ω wŜŎƻƎƴƛǘƛƻƴ 5ŀȅ ƻŦ 9ǾŜƴǘ

ω [ƛǎǘƛƴƎ ƻƴ ½ƻƳōƛŜ CŜǎǘ ǿŜōǎƛǘŜΣ ōǊƻŎƘǳǊŜǎΣ Ŝ-blasts, mailers and other marketing materials

ω м ƳƻƴǘƘ ǇǊƻƳƻǘƛƻƴ ƻƴ ¢ǳǊƴƛƴƎ tƻƛƴǘΩǎ [95 ǎƛƎƴ ƻƴ /ƻƭƭŜƎŜ !ǾŜ

ω hǇǘƛƻƴ ǘƻ ŘƛǎǘǊƛōǳǘŜ ƛǘŜƳǎ ǘƻ ŀǘǘŜƴŘŜŜǎ

ω hǇǇƻǊǘǳƴƛǘȅ ŦƻǊ ōƻƻǘƘ ƛƴ ǇǊŜŦŜǊǊŜŘ ƭƻŎŀǘƛƻƴ ŀǘ ǘƘŜ ½ƻƳōƛŜ /Ǌŀǿƭ

ω /ƻƳǇŀƴȅ ōŀƴƴŜǊ ŘƛǎǇƭŀȅŜŘ ŀǘ ǘƘŜ ½ƻƳōƛŜ /Ǌŀǿƭ

ω CƛǊǎǘ right of refusal for 2012 event



GHOULS SPONSORSHIP $1,500
ω мл ²ǊƛǎǘōŀƴŘǎ ŦƻǊ ǘƘŜ ½ƻƳōƛŜ /Ǌŀǿƭ ŀƴŘ мл ǘƛŎƪŜǘǎ ǘƻ ǘƘŜ ½ƻƳōƛŜ .ŀƭƭ

ω wŜŎƻƎƴƛǘƛƻƴ ƛƴ ƻƴ-air and print advertising for each event

ω wŜŎƻƎƴƛǘƛƻƴ 5ŀȅ ƻŦ 9ǾŜƴǘ

ω [ƛǎǘƛƴƎ ƻƴ ½ƻƳōƛŜ CŜǎǘ ǿŜōǎƛǘŜΣ ōǊƻŎƘǳǊŜǎΣ Ŝ-blasts, mailers and other marketing materials

ω hǇǘƛƻƴ ǘƻ ŘƛǎǘǊƛōǳǘŜ ƛǘŜƳǎ ǘƻ ŀǘǘŜƴŘŜŜǎ

ω hǇǇƻǊǘǳƴƛǘȅ ŦƻǊ ōƻƻǘƘ ƛƴ ǇǊŜŦŜǊǊŜŘ ƭƻŎŀǘƛƻƴ ŀǘ ǘƘŜ ½ƻƳōƛŜ /Ǌŀǿƭ

ω CƛǊǎǘ ǊƛƎƘǘ ƻŦ ǊŜŦǳǎŀƭ ŦƻǊ нлмн ŜǾŜƴǘ


